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TOOTH FAIRY’S PAYMENT REVERSES TREND, CLIMBS MARGINALLY  

Survey indicates 2003-04 payment increased by 4 cents to $1.58 
 

 (EAGAN, MINN.) March 2, 2004 — If anything is an indicator of better times to come, 

it might be the fabled Tooth Fairy’s payment, which climbed marginally in 2004, reversing last 

year’s downward trend.  The average “gift” a young child's tooth receives went up by 4 cents to 

$1.58 from $1.54 last year — an increase of almost 2.6 percent, according to a survey of more 

than 725 parents, conducted by Delta Dental Plan of Minnesota (Delta Dental).  Last year, the 

Tooth Fairy’s payment slid 3.75 percent to $1.54 from $1.60. 

“The increase in the Tooth Fairy’s payment was marginal, compared to some of the 

increases in the stock market indices over the past year,” said Marty Weiland, research analyst at 

Delta Dental Plan of Minnesota.  “However, it was interesting to note that “gifts” ranged from a 

low of 10 cents to a high of $20 this year.”  

The Dow Jones Industrial Average and NASDAQ have risen considerably over the same 

time period.  In the 12 months ending Feb. 26, 2003, the Dow Jones rose to 10,580 from 7,805 

— a 35 percent increase.  The NASDAQ rose to 2,030 from 1,304 — a 55 percent increase.   

According to the survey, which is conducted as part of Children’s Dental Health Month 

in February, a child’s first visit to the dentist took place on average between 2-4 years of age.  

Additionally, more than 91 percent of parents surveyed reported that at least one of their 

children had fluoride treatments and 74 percent reported that their children had sealants. 

 “The American Dental Association currently recommends that you schedule a visit to 

your dentist by your child’s first birthday,” said Dr. Dick Hastreiter (DDS), vice president of 

Delta Dental’s Oral Health Management Center.  “This will give your child an opportunity to 

become familiar with the dentist and a chance for the provider to evaluate their needs.” 

According to the Textbook of Pediatrics, tooth decay is the most common chronic 

childhood disease, affecting 5-8 times as many children as asthma.  Additionally, 

children suffering from dental problems lose an estimated 52 million school hours 

annually, according to the American Journal of Public Health. 
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 “The Tooth Fairy is a rite of passage and provides an ideal opportunity for parents to 

instill good oral health habits in their kids,” said Hastreiter.  “By providing proper instruction, 

monitoring, encouragement and a positive personal example, parents and caregivers can help 

children develop and maintain a healthy attitude about the importance of oral health.  By having 

regular dental checkups, getting sealants if needed, flossing and brushing with fluoride 

toothpaste, drinking fluoridated water, and eating a balanced diet, children can learn to attain and 

maintain good oral health for a lifetime.” 

Other activities to mark Children’s Dental Health Month included oral health 

educational sessions at several Head Start classrooms on Minnesota’s Iron Range and a 

partnership with Twin Cities-based nonprofit, Children’s Dental Services, to provide free dental 

screenings at the Mall of America’s Toddler Tuesday program. The events are part of a 

statewide community relations initiative by Delta Dental, focusing on children’s oral health 

issues, which also includes a long-term partnership with Children’s Dental Services to help 

establish elementary school-based dental screening, referral and treatment programs in inner-city 

schools in Minneapolis and St. Paul. 

Observation of children’s dental health began as a one-day event in 1941.  In 1981, the 

event was extended to a month-long celebration, known today as National Children’s Dental 

Health Month.  For more oral health tips check out the Delta Dental Web site at 

www.deltadentalmn.org. 

 

### 

An innovator in oral health benefit plans, Delta Dental Plan of Minnesota is an independently 
operated, nonprofit dental services company that administers self-insured and prepaid dental 
service plans.  Delta Dental serves more than 8,600 employer groups with more than 2.8 million 
members in Minnesota and across the nation.  Delta Dental Plan of Minnesota is headquartered in 
Eagan, and has a customer service center on Minnesota’s Iron Range.  For more information, visit 
our Web site at www.deltadentalmn.org. 
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